AV

s e (e

Business Source® Complete 0| & 10| E

Business
Source®
Complete

H|XL|A 20F M QIE{HO|A A (Business Searching Interface; BSI)

1 | www.ebsco.com

EBSCO



Business Source® Complete

DE H|XL|A (HoI/ZA|) 2oko|, M| A|CH staxta U (N EE
Zstot CHE Y2 (Full-Text) M2 8l 2| st= G|O|E{H|0| A

N'E & OfAHTIS| A= omoj2|ls &4 Web of Science
(Full-text) Ml& £ HE(Full-Text) M3 £ & SCOPUS SA| X4

840+

2 | www.ebsco.com January 2020 EBSCO



Harvard Business Review

Harvard &

ness ... Business .- — .
R Review .

1922 1082 2 E | 20HX|

2|2 (Full-text) M=

!
. =209} =2
Rk Getthef '
&7 Hs S ™ Best From
0 Q| 2IFO| B{A ¢ Ol ’ Your People

=212 ol

What You Need to Know About
Your Staff: Secrets from Google,
Best Buy, Comcast, and more

| Pace 52 §

OUT OF THE RECESSION ﬂ a t «
T T TS What to Do Now to Rebound
”lluulm |iH From the Downturn * Q l

3 | www.ebsco.com EBSCO



Harvard '
Business
Review i

[Aladministrative
SOy Setence

Journal

HOWTO WI KEEP

0, AN KNOW ABOUT
AGE 45

WHAT P&G, LEGO, AND
BEATING THE COMPETI

Administrative
Science Quarterly

Academ y of
Management Journal

Harvard Business
Review

P S i 3 T Journal of Consumer Research

Journal of

Journal of
Marketing

4 | www.ebsco.com

Marketing Research

Journal of =

Management
Science

*60 Month Delay

MANAGEMENT .\‘(TIEA\FE

e

ILR Review

(OPERATIONS

Review

Inadustrial & Labor
Relations Review

‘em y of
Management Review

Operations
Research

*60 Month Delay

COMMUNICATIONS
- ; '-Ac ey tn, gl

Communications
of the ACM

Information
Systems Research

Journal of Management
Inform. Systems

*60 Month Delay

EBSCO



5

=9 212(Full-Text) ®|=2 &t

The Fowrnal of
F o

Journal of Finance

*72 Month Embargo

Journal of Financial
& Quantitative Analysis

Businessweek

Your
Business
~ Here?

Business Week

| www.ebsco.com

Forbes

150 g, S am ) Bast v

Jourﬁa/ '0;7\40/7@ %
Credit & Banking

Accounting Review

*72 Month Embargo

* THE $4.5 BILLION CABINET

Harvard -
Business

HOW TOWI HEEP

WHAT P&G, LEGO, AND INTUIT KNOW ABOUT
BEATING THE COMPETITION PAGE 45

Harvard Business
Review

Journal of

ACCOUNTING,
AUDITING &
FINANCE

orizons

Aecowntles

|

Auditing: A Journal
of Practice & Theory

-

Jburné/ .of Accounting,
Auditing & Finance

Accounting Horizons

TOP TRAVEL DEALS OF THE YEAR:

INVESTOR'S

EBSCO



X293 ¥ 22(Full-text) M2 2 (H|NY)

X-”__'n_ A
o T CASE STUDY [ T ———
HOW MUCH CHANGE CAN A NEW CEO DEMAND?

THE YOUNG HEAD OF A BANK WORRIES THAT
EMPLOYEES HAVE HAD ENQUGH. BY PAUL HEALY

Books & Monographs 795 Sena Aslan wished the drive
from the Ankara airport
]tjo FDl\ﬂ[ Turkeyg_s llargest
i i ranch were a bit longer. COMPANY PROFILE
2 | Company Profiles / Information Records 1.18 m+ . g I ER T
e Co., Ltd.
Case Studies 123 '
Country Economic Reports 1,242 ‘ == |
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#44: Company Information | Gl O|E{E{ 0] M=)

7|zd v| samsung

HolXl:1 2 3 4 k= 1-100 T 329

O 7199 (2= 7l=)

o 1. Samsung Electronics Co. Ltd.

o 2. Samsung Display Co., Ltd.

(W] 3. Samsung Life Insurance Co., Lid

(=} 4. Samsung Telecommunications America, L.L.C.
(=} 5. Samsung C&T Corporation

) 6. Samsung Fire & Marine Insurance Company
(=} 7. Samsung Heavy Ind Co., Ltd

(=} 8. Samsung Electrenics Europe Logistics B.V.
) 9. Samsung Electronics Holding Gmbh

o 10. Samsung Engineering Co., Ltd

(=} 11. Samsung Total Petrochemicals Co., Ltd

(=} 12. Samsung Electronics H.K. Company. Limited
) 13. Samsung India Electronics Private Limited
) 14. Samsung (China) Investment Co., Ltd

(=} 15. Samsung Electronics Gmbh

(=} 16. Samsung Electronics (Uk) Limited

) 17. Samsung Electronics France

(W] 18. Samsung Electro-Mechanics Co., Lid.

(=} 19. Samsung Semiconductor Europe Gmbh

(=} 20. Samsung Mobile R&D Center China Tianjin
o 21. Samsung Sds Co., Ltd

o 22. Samsung Electronics Slovakia S.R.O

(=} 23. Samsung Electronics Italia Spa

(=} 24. Samsung Japan Corporation

o 25. Samsung Sdi Co., Ltd.

o 26. Samsung Card Co,, Ltd

(=} 27. Samsung C&T Hongkong Limited

(=} 28. Renault Samsung Motors

T 76 @amenna Elactranice LMamar Zarkonian bokodn Decruamdareacan
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Naviglio

Minato-Ku
Yongin-Gun
Seoul

Wan Chai

Busan

laczfaneTan:

Seoul

Texas

Seoul

Seoul

Seoul
Zuid-Holland
Hessen
Seoul
ggungchungnam—
Hong Kong
Haryana
Beijing
Hessen
Surrey

Seine Saint Denis

Hessen
Tianjin

Seoul

Milano

Tokyo

Seoul
Hong Kong

Pusan

=7t
Korea Rep Of
Korea Rep Of
Korea Rep Of
USA

Korea Rep Of

Korea Rep (|
Korea Rep ]
Netherlands
Germany
Korea Rep O
Korea Rep Of
Hong Kong
India

China
Germany
England
France

Korea Rep Of
Germany
China

Korea Rep Of
Slovakia

Italy

Japan

Korea Rep Of
Korea Rep Of
Hong Kong
Korea Rep Of

Hunaane

SUNG KYUN KWAN UNIV

=%y (US9)

$147,761,159,037

$27,417,984,231
$23,125,709,700
$19.519,788,000
$17.582,024,862

§7.341,877,764

$6.719,928,114
$6.486,551,280
$6.475,400,057
$6.270,680,172
$5.453 169,904
$5.411,879,296
54.922,280,000
54,572,192,024
$4,480,290,185
$4.322 455,581
$4.236,496,180
§4,125,783,584
$3.783,298,575
$3,721,821,903
$3,329,338,500
53,289,092,000
5$3.110,269,326

€2 NER 724 175

rsto|de3ac
o OfZ 2/Z9 Top 0/ 212 (public and private) & 50% &=
OfZ2/3F9 Top& A2 212 (public and private) S 50% &=

#44: company Information | H|O|E{&[0] 2 =4 NG IKVLN VAN DN
‘ 7\?4?5‘v| samsung L|| 2
(BUSE | ZM$E 0 1HH 20 £ »
=| a4 y3C . = 2o 7t
=] waa Samsung Electronics Co. Ltd.
ol
) 7 & 2
[ Physical Address: 129 Samsung-Ro, Yeongtong-Gu, Suwon-Shi 443742 Korea Rep Of
2y Global Ultimate Parent: ol
Phone: 312797837 Samsung Electronics Co_ L1d. BA o

SEMd

oA sute Fax: 312795392 Domestic Ultimate: R A
o7z Samsung Electronics Co., Lid. & ~=
= Revenue: $147761,153,037
AT Headquarter/Parent: = olg
i 3 . L
= Doing Business As: Sec Samsung Electronics Co., Ltd
=
?2 EJ_‘—/"‘ Line of Busi g El Co., Lid. ( or "the company"), a part of the [ BHE(ARIZ
e 234 Samsung group, is one of the leading consumer electronics brands in the On this page 2l
AE EAEDY world. The company operates in Asia, Europe and Americas. It is headquartered [ Financials
HEe2lg in Gyeonggi-do, South Korea and employed 286,284 people as of December "
Subsidiaries =
31, 2012. (Source: MarketLine) g E— CSV EI- (L E
Products
..... —
[E] Executives =
23 7|Y &7 3 Industry

() Semiconductor and
Related Device
Manufac...

Company Data

[l Financials

Revenue: $147,761,159,037

Hl3 H4 20 37|

SmartText Z 4 AtE Top of Page
[z Subsidiaries
[# Products
[=] Executives

Executives: Kwon, On Hyun - President
YYoon, Boo Geun - President
Shin, Jong Gyun - President

Employees All 20700 (Actual)
Locations:

Top of Page
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Faculty Seminars (Videos)

Business Videos
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Pankaj Ghemawat

Sustaining Competitive Advantage

Professor Pankaj Ghemawat
Harvard Business School

Contents :
Introduction (0:47)

« @ aw 2 HOIRI EM8 - g F7H(1-50) e
A2l
XY Hu - o
o 24 Harvard FSS: Sustaining Competitive Advantage P
of Lecturers: Ghemawat, Pankaj. Harvard Business School Faculty Seminar Series; 2005. Duration: 1:02:14. (AN: 9718¢)
=z . >
Rl s L PoF H2(Ful Text) Video
business
Yoo y=g
ez Ai# Harvard FSS: Just Enough: Defining Lifelong Success b
EICE Lecturers: Stevenson, Howard. Harvard Business School Facuity Seminar Series; 2005. Duration: 0:50:51. (AN: 9300c)
3 % ror FE(Full Text) Video
HC223Y
Harvard FSS: Organizational Learning in the Face of Ambiguous Threats P

Lecturers: Edmondson, Amy C.; Roberto, Michael A ; Bohmer, Richard M.J_. Harvard Business School Faculty Seminar Series; 2005. Duration: 1:10:52. (AN: 9297c)

s L poF HEFUI Text) Video

HC2 y3g
«
Harvard FSS: Leadership is a Choice: The General Manager in the Middle P
Lecturers: Bower, Joseph L.. Harvard Business School Facuity Seminar Series; 2005. Duration: 0:31:54. (AN: 8827¢)
s L poF HB(FUl Toxy Video
Cll=l=le E1=]
Harvard FSS: The Case Method in Professional Education P
Lecturers: Garvin, David A Harvard Business School Faculty Seminar Series; 2004. Duration: 1:10:17_ (AN: 8290c)
: L POF H2(Full Text) Video
HlCe Y3
Harvard FSS: Crafting Business Strategy and Environmental Scanning P
Lecturers: Anand, Bharat N_. Harvard Business School Faculty Seminar Series; 2006. Duration: 0:46:47. (AN: 8282c)
3 L PoF H2(Full Text) Video
HlCe y2g
Harvard FSS: Strategic Agility: Managing Continuous Change P
Lecturers: Wells, John R.. Harvard Business School Faculfy Seminar Series; 2005. Duration: 1:03:55. (AN: 8274c)
s L PoF H2(Ful Text) Video
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- Building a better mousetrap (3:05)
Predicting Profits (2:00)

The Importance of Sustainability (2:48)
- Sony and sustainability (1:26)

Copyright ® 2005 President and Fellows of Harvard College. All rights reserved.

Harvard FSS: Sustaining Competitive Advantage

ContentServer.asp

A e

=] wua== A EE] 1=

. por iz Texy

2 ET2: Harvard Business
School Faculty Seminar Series
AT} January 1, 2005 Lecture _Text

Professor Pankaj Ghemawat

Sustaining Competitive Advantage

]

(edited for clarity)

Introduction

Sustainability has been a long-term preoccupation of mine. And the reason has to do with

teaching strategy classes over twenty years and essentially getting responses from my MBA
whose [ often tend to be, "Well, come up with that

world-beating technology,” mousetrap and surely that will take care of

0
or “Build that better
all of the competitive woes that afflict us.”

And this is not a new insight. Ralph Waldo Emerson, writing back in 1838, did in fact
observe that if you build a new mousetrap, there will be throngs and throngs of people
coming to your place even if you didn't operate a discount store.

EBSCO



FQ H|XE HEIX Of|A] - A|F ZAF B2 A (Market Research Report)

Market Research Reports

1
According to SportsBusiness Journal, the annual U.S. market for sports-related
travel is $44.5 billion, distributed as follows:

- = * Spectators: $40.8 bilion

“%- Business Source Complete | G|C|EH O] A= + Colleges: : 1.1 bilion
* Major professional teams: 200 million

+ Other: $ 2.3 bilion

|5'I%|Ev o2 F|EL o=

According to the U.S. Travel Association (USTA, www.ustray

million adults attend an organized sports event, competition, or tour Mmm. > - :
HAR 205 F|E F4AE L HAE AR T2 or while ing 50 miles from home. The fol The g are of impacts of select professional sports
[=} = " — O I:l [ = R | =] = ok i events:
meg&uizmudwn.ls g,m.‘:" icpate ik + The National Football League (www. )Malmnmpadfmnm
o Foslbal 3 30'3mlm SupuBonarmndS‘OOmlmaaa g by g fans is at
- Basketball: 18.8 million 190 i cepre.
x"ﬂl'ijl' i e 15.0 million » Major League Baseball (www.mib.com) attaches a $75 million benefit to the All-Star
- ' 2 Gdfl.d"g‘ 11.1 million Gmmupmszsommvumwws«m
* * The NBA All-Star Game brings an estimated $35 million to $50 million in direct
spending, depending on the host city.
Sk Of A+ &l + The US Open, with an annual attendance of about 700,000, has an economic
- - _ 13.2 Favorite Cities For Sports Travel impact of $750 million, according 1o a study conducted by AKRF Inc.
écél,-_g;l;." %’.ﬂ'%... %HI_I-EE E|-D|§. In the 2013 America's Favorite Cities survey, readers of Tras (www.akrf.com) for the United States Tennis Association (USTA, www.usta com).
their favorite cities for sports-related travel as follows: + The Indianapolis 500 race, 500 Festival, and associated weekend events have an
1. Chicago, IL economic impact on the city of Indianapolis of approximately $340 million.
g D'MSAO + NASCAR's Daytona 500 and B: have an local
Boston, impact of $240 million and $220 million, respectively.
MY A EM SWOT 24 4 PhledephiePA + The TCS New York City Marathon (www.nycmarathon org) has an estimated $250
- - ¥ ort Worth, million economic impact; the Honolulu Marathon (www.honolulumarathon.org) and
"“l'—g EEH Jl\_l"d%t--- - 3 I|-_§_ g:l. anF 6. New Orieans, LA Boston Marathon (www.bostonmarathon.org) each have an economic impact
7. Kansas City, KS estimated at approximately $100 million.
8. San Francisco, CA
9. New York, NY
10. Houston, TX 13.4 Sports Museums and Halls of Fame
Note: Travel + Leisure readers voted among 35 major cihes. 3ome sports-oriente There are app y 60 " sports and halls of fame, in
ESAEEIN B =npa MV SSeprt, Sl " Lo e ok on 0 k. mw;aaozmam.w.mmmmm
are recent hummm
. B Hall of Fame (C:
. HocuyHlldFm(Torm&mcm 3000)0
FOr=T): o * Naismith Memorial Basketball Hall of Fame (Springfield, MA): 200,000
- Erinc + World Golf Hall of Fame (St. Augustine, FL): 210,000
marketing HOE 2| * Pro Football Hall of Fame (Canton, OH): 200,000
® LOEIE () EHOIE, TR U HHE According to SportsBusiness Journal, the National Basketball Hall of Fame eams
$13 million in annual revenue: the Pro Football Hall of Fame eams $8 million in
revenue.
The following are other large sports museums:
* Babe Ruth Birthplace & Museum (Baltimore, MD)
4120 HH 26 b + College Football Hall of Fame (South Bend, IN)
* Intemational Bowling Museum and Hall of Fame (St. Louis, MO)
* Intermnational Swimming Hall of Fame (Ft. Lauderdale, FL)
Intemational Tennis Hall of Fame (Newport, RI)
Zws e Mu| =7} * National Soccer Hall of Fame (Oneonta, NY)
o2 = =" I

SPORTS MARKETING 2014-2015
[J [EJ Consumer Marketing .79 .

AE| B2 E: 01/01/2008 To 09/01/2010
HE(Full Text): 01/01/2009 To 09/01/2010

W PoF 2
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A Progressive Digital Media business

2R 573 21Y

SWOT Analyses

“%- Business Source Complete | G|C|EH O] &

o

r
T

o 1 O — I
| 7191 - | otz 7191t ol
BN SN VEEM Iz M zMUIE
20}=7);
SaXg 04

ZEIEH EEE

ME ZEAFEDM
MNEEE AUZT

O

LG International Corporation SWOT Analysis
AA| B ZE: 11/01/2007 To 12/01/2011
T E(Full Text): 11/01/2007 To 12/01/2011

Herorzg

()] LG Electronics, Inc. SWOT Analysis
AME| Y2 E: 07/01/2008 To Present
HE(Full Text): 07/01/2008 To Present

Hrorzg

O LG Household & Health Care Lid SWOT Analysis
ME| Y ZE: 08/11/2017 To Present
T E(Full Text): 08/11/2017 To Present

A por g
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ZEEDECIE.

SWoT 24
JEHE RS

EHd 2|¥ SWOT
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COMPANY PROFILE

LG Electronics, |

REFERENCE CODE: £2£33SAS-155- 0030140000 -
FUBLICATION CATE: 0% May 247

s masatme v
R e mon st e e g w3 .

SWOT &4

SWOT ANALYSIS

LGEs The company tas g
mmmulnpmu_-m—umm
However, intense competition in the mdusty could affect LGE's market share.

Strength ‘Weakness
‘Srong Marxet Positon Product Recalls
Srong RAD Capabiities
Diversiie o
Business Lines.
‘Opportunity Threat
Growing Giobadl Smartphone Market Rapxd Technologcad Changes:
‘Srong Growth in Demanc for Solar Cells Intense Co nthe G
Sponsorstsp Agreements 10 mprove Branc Recall Incussy
Strngent Government Reguiations.
Strength
Swrong Market Position
LGE s one of the work's lagest consumer thh of KRWS5 367 033
mnm‘lm e gotal ‘Slectroncs, motile COMTmLNICI0oNS and

sectors. For instance, the company s one of the wors leading manufacturers of fat
mmmm- g and L&mma—-j
Market share 0SS £3 VAN0OUS DrodUC e
mmmm-pmm-mn-@w—ng-mﬁ nn
dominant market postion in e consumer durables market. The company's operations are supporied by

metwork, 04 faciites acoss the word. Strong market
_l-ﬁsl.&bg-!l_u-—-u__m
Swrong RAD Capabiiies
Through s gobal RAD system, LGE foouses on a

mdmnmmqmm-m.ﬂlﬂ“-
company has Products in the recent past These included the
2017 Super UMD TV procuct fine featusing Nano cofl display; Flexible Open Frame OLED, inGiass
mmmmmmwmmhm—mh

2 new Ineup of neeligent robats,
mmmhmmmmmmm—_mm

LG Electronics, inc. Pages
© Markett ine
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Asia Europe
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Wild Card & Truncation

Wildcard " ne?t Q2 A|, next, neat, nest S HA
LIo| &£ C ' '
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T CF 24 AH
2L O

* FolAbg

1. 22H(?)7t OFX|atofl Qs 2| AHarticle) U M2 S2 S2EE FH & 24 2H: Wild CardZ 914l
ex) Will Turkey Vote to Give Erdogan Even More Power? - Will Turkey Vote to Give Erdogan Even More Power2 2

2. Wildcard@t Truncation SA| A2 2X|: p#ediatric* B Al P*1} S s
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