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The use of generative Al (genal) in consumer reseanch is rapidly evalving, with apalications
Inciuding synthetlc data generation, data analysis, and more. However, their role in oreative
ldeation—a comarstone of consumer research—remains underesplored. Drawing on the
hipman creathary lmeratune, we propose that ideation with genal (s fadllitaied by s
productivity and sermantic breadeh , which are psychologically analogows to the dual
pathways of persistence and flexibility in human ideation. Further, we distinguish betwean
the utility of gendl as a key ideator versus humans as key ideator, conceptualized through
the genAl ideatson robes of Leshgner and WWreter and of Interdewer and Actor . Whila genal
excels in generaling incremental Improvements, is potential for groundbreaking innovation
could be unlocked by beveraging its abilery to prompt human creathvity. This article advances
the thearetical and practical understanding of gendl in eation far cansumer research
offering numerous practical guidelines for integrating generative Al into research while

emphasiting human-Al collaboration to achieve radical insights
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