emerald insight

KERIS CHEH2fO| M A
Emerald Specialist Collection
- 3AZ /DS RUME SR/ EMB HET} UM

https://www.emerald.com/insight/

more with You..i have access,
Emerald eJournals  click here

Last Update : Feb 2020 EBSCO KOREA



emerald insight Main Page

Welcome University 4

eme rald lnSlght 3 Explore Our Content My Products Reset Authentication £ Register ‘ Login &
Discover Journals, Books & Case Studies

Case Studies Expert Briefings Open Access

|

Search by title, author, keyword, ISBN, DOl and more | Advanced Search

F R Ty

7| HE ZHEAM

g dMmo| x| 20]F
XMde|Ag mo|x|z o] F
My account SE/21¢!

= BN =



emerald insight Advanced Search

emerall nsight

Explore Our Content My Products Reset Authentication & Register Login &

Advanced search

n content @ |ournal articles @ I Case
Enter vour search terms nhere All Fields v e
Chter your segalfCn terms nerc All Ficius
AND v | Enter your search terms here o

urse erms here All Fields v
Add Row All Fields Al Fields
Tis Zearcnes 3 the searchable felds
litle
using ere guery. This sllows you to
Date Range Abstract = id YOUr search terms in
. - , ary field
FTem | Year ol Year Contributor
DO Example: 2613, China Economics
Access Type
All Content v
All Content ‘
Oyl N A Clear @=Ll
FJ =

Only content | have access to

/

1. 2HIX 29 MEH Emerald Specialist Collection

2 ZHMIC X7 [2lAIZ 8/ K]S/ B HAIR| S X| /=M 2
s R . _— « A FHEHEIE 98 MY 1363 (0|HMY

3. dMEC Notolo] Fetor AMZEN =& X 23 UL 0|8 s

4. 3z ZAMHL X3

5. £2l MM LE5t= 2HXE AMEL M 7t



emerald insight Search Result

Sea rCh R@SUltS 1 - 10 of over 4000 PER PAGE ng—gg

Arficle Publication dat=: 4 November 2

Exploring user sentiment towards sponsorship and ambush
marketing

IS PoF (35248
»

d, Reprints & Parmissions

Nick Burton

The purpose of this paper is to explore consumer attitudes towards ambush marketing and
official event sponsorship through the lens of sentiment analysis, and to examine...

View summary and detail =

!

Abstract Details

International Journal of Sports Marketing and
Sponsorship, vol. 20 no. 4

Type: Research Article

2Rk

http://doi.org.ssl.oca.korea.ac.kr/10.1108/1)SMS- ™
03-2019-0026

. 1464-6668

Keywords

Design/methodology/approach Sponsorship | Social media  Affect

The study .C“r".pif'-'.-'ecj asentiment a

XMt (Author(s))
0 5ix marke g' meeee. 3. XF (Abstract), Z|AMEE Y, DOI &
il as the apparent user motlhy 4. EA‘I';:I- ;E_E_OEI 7°:|O oF iitie E
5. PDF OfE|& A& Z3

Sorted by relevance

Access

Only content | have access to

[ Only open access

Year

Last week (2)

Last month (23)

Last 3 months (153)
Last 6 months (362)
Last 12 months (621)
All dates (4076)

From| Year |To!| Year

Content type

Article (3646)

Book part (277)
Earlycite article {150}
Case study (3) o

ZEHX Q49 (article/book part/case study)

Open Access

6. AAMO] F=H : SESIH oliF 7|/ E HMENE HOF



emerald insight

Search Results - oeoe oo

4

Exploring user sentiment towards sponso
marketing

Sorted by relevance

Nick Burton

Newest to oldest
The purpose of this paper is to explore consumer attitudes

official event sponsorship through the lens of sentiment an Oldest to newest

View summary and detail =

Article Publication date: 27 July 2012

The Best Digital Marketing Campaigns in the World

View summary and detail ~

= HMAN TYEH

1. HEHE or A=

2. $E| EANH S

3. HU= THH

4. 2HIX qo= x|HHE

Article Publication date: 4 November 2019 v

Relevance

Refine Search Result

Sorted by relevance

covee l=[0)

p nvrilahle
/ ilia Dl

Access

Only content | have access to
[ Only open access

e

Year

Last week (2)

Last month (23)

Last 3 months (153)
Last 6 months (362)
Last 12 months (621)
All dates (4076)

From| Year |To!| Year @

QContent type

Article (3646)

Book part (277)
Earlycite article {150)
Case study (3)

R counin |

& Repdnts & Parmissions

/M AHE THE
= or LEUM A BEHIXZ THEA



emerald insight Access Content

Digital marketing adoption and success for small
businesses: The application of the do-it-yourself and
technology acceptance models

°Wend§; Ritz, Marco Wolf, Shaun McQuitty =
Journal of Research in Interactive Marketing e
JSSN 2040-7122

Abstract =

e : ==
e i —|
Purpose =i =
ADstract
This paper aims to examine smal! business’ participation in digital marketing an
= ure 1

8] gita 2
= Figl
Introduction e Hio v e E vy e Al cent R fraaat TTAM e
el DL [ne go-It-yoursell (LIY) benavior m nodel and technolog gy acCeplance moae L TAM
explore the motivations a J Nnected outcome ».-_' Al sl ladiaisr il DIy TAM
— expiore the motvatlons exp a TCO O1 SUCH partic it
e ma -

Demgn!methodologyiapproach

rearn 700 ozl haicinars nuunarc/mnancoarc b Ao thaier favn Aicicrz] eeen

Iﬂﬂ I‘lXI'x'li E7| - Table .

5 X HOIXIZ 0|5
PDF ¥ & CI2REE

ofl e OtE|Z2| CIE Mo
EE, Y2 ELO]4 % )

Pl am L e =

E 0|
CHSHe 27]



emerald insight

Journal of Services Marketing

Izsue(s) availabler 196 - From Volume: 1 |ssue: 1, to Volum

Category: Marketing

CAREHIC N EarlyCite

- Volume 33

Journal Page

All Issues EarlyCite

Increasing rigor and relevance in service research through ethnography

ﬁ PDF (103 X8

it
n Kosku dy Regrints & Permizmions

o)

The purpeose of this paper is to illustrate how traditicnal ethnography as an established
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